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DIGITAL MIGRATION DEADLINE
June next year is the global deadline for replacing analogue with digital TV
transmission. Uganda, being a member of the International Telecommunication
Union, has to observe the set deadline. PAGE 6
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Advertiser’s message

UCC executive director’s message

Know your rights,
responsibilities

D

ear reader,
A warm welcome to our first
edition of the Communications
Journal, a publication that will be made
available in the Daily Monitor, every last
Friday of the month.
This publication reinforces our concerted effort as Uganda Communications Commission to provide you with
information and updates on the various
issues within the sector. Every one of us is
a consumer in some way and as UCC, we
believe that a knowledgeable consumer
is an empowered consumer, able to play

I

n the process of buying
and consuming products,
consumers have a right to
safety and security, which
includes the protection from
products and services that,
are hazardous to their health.
This comes with the responsibility of the consumer to use
the product safely and follow
all safety instructions.
The new Communications
Journal will further guide
consumers on selecting qual“In the
communication ity communications products.
The Journal will, among other
sector,
key issues, critically explore
emphasis is
the consumer rights and
put on the
how they can be promoted
right to access
communications in Uganda. Other areas include education and access
services at
to programmes and inforreasonable
mation that help make betprices,”says Mr
ter buying decisions, and a
Ibrahim Bbossa, the
UCC manager for
healthy environment, which
consumer affairs.
includes living and working in
an environment that does not
damage their health. Basing
on the level of development
of a country, this will vary and
in Uganda we emphasis the
right to fair treatment. In effect, consumers then have the
responsibility to make choices
that minimise the environmental impacts of your purchase
on others.
In the communications sector, emphasis is put on the
right to access communications services at reasonable
prices. However, consumers
have a responsibility here to
consumer sustainably so as
not to prevent others from
meeting their own needs.

an effective role in the development of
the communications sector in Uganda.
It is our hope that through these
monthly updates, you will also obtain the
necessary information that will form the
basis of your expectations as consumers
in the sector and demand for the services
you are entitled to.
We look forward to your feedback using any of the other platforms available.
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How Uganda’s ICT has
evolved over the years
People can now
communicate
through various
channels
including
Internet. This
is due to
advancement
in the
communications
sector.

Mr Godfrey Mutabazi is the executive director of Uganda Communications Commission

How to protect learners
from Internet exploitation
Young people
need maximum
supervision
whenever they
access Internet
to prevent
them from
engaging in
cybercrime.
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Communication. The liberalisation
of the communications sector
has attracted many players in the
industry with different innovations.

FILE PHOTO

By JOSEPH BAHINGWIRE
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n the era of the massively available and growing penetration of
broadband, Internet is a critical
issue that urgently requires national coordination and response.
Parents, guardians and educators
have been cited as key players to
winning the fight against cybercrime and cyber threats.
Internet has brought untold benefits to youth, with the number of
people accessing it increasing every year.
By early 2009, there were more
than 1.5 billion people online globally, up from 200 million at the beginning of 1998. By June last year,
there were about 3.6 million Internet subscribers and probably many
more Internet users in Uganda.
Although its potential for good
is undisputed, Internet has raised
some new and disturbing issues,
especially where children are involved.
Today’s youth are technology
savvy. They are able to master
complex programmes and applications quickly on both computers
and mobile or other personal devices and they seem to be able to
do this almost intuitively.
On the other hand, adults in

general tend to require an instruction manual for what most children
would consider ‘simple’ tasks.
It is crucial to establish what children are actually doing online. Access to Internet usually is in places
adults consider safe, for example at
home and school. This is a dangerous misconception because Internet can take children and young
people virtually anywhere in the
world, exposing them to potentially dangerous risks.
For safety and security of your
personal computer; consider keeping the computer in a common
room and install firewall and antivirus software. Keeping the computer in a common room and being
present especially, when younger
children are using the Internet can

KNOWLEDGEABLE
Parents, guardians and
teachers should be familiar
with Internet sites used by
children and should have
a good understanding of
how children spend their
time online including use of
other personal devices such
as mobile phones, games
consoles, and MP3 players.

be very important. Ensure that your
computer has a firewall and antivirus software installed and that it is
kept up to date. Teach your children the basics of Internet security
or hire someone to do it for you.
If you cannot be present, consider other ways of keeping a close
watch on what your children are
doing online, for example, by using technical tools. As more children acquire laptops, and wireless
networks become commonplace,
it will also be more difficult to supervise them.
Set and discuss house rules with
your children about using Internet,
mobile and personal devices, giving particular attention to issues of
privacy, age inappropriate places,
bullying and stranger danger.
These rules should include when
children can use the Internet and
how they should use it.
As soon as children begin to use
mobile phones, discuss and establish a list of agreed rules.
These rules should include
whether or not your children can
go online using the mobile phone
and how often they can use it,
what kind of material they can buy
or download using it, how to deal
with inappropriate items, and levels of expenditure if buying items
online.

echnological advancements in
Uganda’s telecommunications
sector started in the early 1960’s
although the major breakthrough was
in 1997, with the enactment of the Communications Act.
Mr Patrick Mwesigwa, the director
for technology, network and services at
the Uganda Communications Commissions (UCC), says in the 1960’s there was
manual telephone exchanges for both
local and international calls known as
transmission systems;12/ 24 carrier on
overhead lines for national, troposcatter systems for international calls, telegraph systems and small capacity radio
systems.
“However in the 1970’s, automatic
exchange systems were installed with
analogue microwave transmission systems for national traffic and satellite for
international traffic that was located at
Longnot, Arua and Mpoma in Mukono
District for automatic telex exchanges,”
he says.
In 1977, he adds, that telecom and
postal services in Kenya, Tanzania and
Uganda were provided by the East African Posts and Telecommunications
Corporation.
In the same year, Uganda Posts and
Telecommunications Corporation were
introduced.
According to Mr Mwesigwa, mobile cellular services in Uganda were
launched in 1995 with Celtel, present
day Airtel, as the first registered mobile
telecom operator.
Mr Mwesigwa says following the
passage of the Communications Act
in 1997 by the Parliament, the then
Uganda Posts and Telecommunications
Company Ltd was divided to four entities: UCC; the communications industry

regulator, Uganda Post Ltd also known
as Posta Uganda, Post Bank Uganda; a
government-owned financial institution
and Uganda Telecom; an information
technology and communication network company.
In June 2000, UTL was privatised
when the government divested 51per
cent of its shares to Ucom, a consortium
formed by Detecon, a German consultancy firm in the field of information and
communications technology, Telecel International of Switzerland and Orascom
Telecom of Egypt. Uganda retained 49
per cent ownership in UTL. However,
Orascom sold their interest in Ucom to
Telecel, between 2002 and 2003.
He says in 2001, there was formulation
of the Rural Communications Development Fund, which was then launched in
2003 to subsidise the provision of services, especially in rural areas.
“There was also liberalisation of the
telecom sector in 2005, which led to li-

cencing of MTN as the second national
service provide and in 2006 the sector
was completely opened up after the establishment of the Ministry of Information and Communication Technology,”
Mr Mwesigwa adds.
He says between 1995 to 1998,
Uganda had only 3,000 mobile telephone sub scribers but when MTN
launched its operations in 1998, the
number of phone subscribers increased
to more than 5,000.
Other service providers increased the
number of mobile phone subscribers to
about 17.5 million.
“It is in the 2000’s that we realised
vigorous technological development
in the sector with the introduction of
the next generation systems based on
Internet protocol such as broadband
and mobile money that have changed
the dynamics of Uganda’s economy,”
he says.

Taking ICT to rural areas
By JOSEPH BAHINGWIRE
jbahingwire@ug.nationmedia.com

U

CC established the Rural Communication Development Fund (RCDF) in 2003 to ease communication countrywide, especially in rural areas.
Mr Bob Lyazi, the director of RCDF, says the fund
is aimed at bridging the digital divide experienced
in rural and hard-to-reach areas in the country where
the private sector may find it unattractive to invest in
Information and Communications Technology (ICT)
services. The fund has benefited areas such as, provision of data and voice coverage and access, Internet
training centres in rural areas, access to public pay
phones, introduction of ICT into Education and enabling digital migration.
“Under this programme, we look at what communication services are missing in a given rural or underserved area relative to the urban or served ones and
extend such services to bring it to the same level as the
urban or served ones.” Mr Lyazi says.
He says currently, all sub counties have voice network coverage for the use of mobile phones with 154
of them that were underserved being supported using
RCDF, which makes Uganda one of the few countries
with 100 per cent voice services coverage.
Mr Lyazi says with RCDF, UCC has been able to
extend data network coverage for Internet services to
many places in the country. At the beginning of 2004,
Internet services were accessible only in Kampala and
Mukono centres but with the support from RDCF, Internet services are now accessible in all 112 district
towns of Uganda through an Internet point of presence at costs, speeds and reliability equal to or better
than that in Kampala.
“We have been able to provide Internet with the
same speed, same quality and costs as it is in Kampala.
We also provided public pay phone services to each
and every parish around the country,” he adds.
The fund has also been helpful in the integration of
ICT in government secondary schools, enabling each
school with grid power to receive 40 computers and
those without grid power to receive 20 solar powered
computers all loaded with relevant science and others
usage content and internet connectivity. UCC also
trains teachers from schools in information technology
so that they can be able to equip students with ICT
skills. Currently, more than 1,000 government-aided
secondary schools have computer labs, Internet connection and trained ICT teachers.

INTEGRATION
UCC through RCDF has been able to integrate
ICT into the provision of health services in
the country by introducing telemedicine in all
government health facilities.

Chronology of events
• 1977-1983: Uganda Post and
Telecommunications Corporation
established and operated as a monopoly.
•1987: Start of Economic Recovery
Programme.
• 1993:Multisectoral inter-ministerial Committee on Investments in
Telecom, and first mobile cellular
licence issued.
• 1995: Launch of mobile cellular
services in Uganda.
• 1995 & 1996: liberalisation/issuances of licences for paging services, satellite + VSAT services, mobile trunked radio services, customer
premises internal block wiring service
& Internet access services
• 1995 1996: Ministerial policy
statement for telecom sector
• 1997: Enactment of Uganda
Communications Act

• 1997: Enactment of Uganda
Communications Act
• 1998:Split of UPTC, licensing of
second telecom operator (MTN),
establishment of UCC
• 2000: 51 per cent privatisation
of Uganda Telecom Ltd. Start of five
year exclusivity period
• 2001: Formulation of Rural Communications Development Policy
• 2003: Launch of the Rural Communications Development Fund Programme
2003: Approval of National ICT
Policy by the government
2005:End of Duopoly (Exclusivity
Period)
2006: Establishment of Ministry of
ICT
2006: Issuance of Ministerial Policy
Guidelines and start of new licencing
regime

Mr Bob Lyazi, the director for RCDF.
COURTESY PHOTO
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Innovators call for
support, motivation

ACIA awards
winners in a
group photo
with officials
from UCC and
ICT ministry
at a gala in
Kampala
on May 16.
Different
people and
organisations
were
recognised for
innovation.

Support. The government
and universities need to
promote transdisciplinary
collaboration where different
domains come together to
develop innovations.

PHOTO BY MICHAEL
KAKUMIRIZI

By JOSEPH BAHINGWIRE
jbahingwire@ug.nationmedia.com

I

Communications commission awards innovators
Awards. ACIA awards were

established to recognise and reward
excellence in ICT innovation towards
national development.
By Isaac Kalembe
editorial@ug.nationmedia.com

O

n May16, the Uganda Communications Commission (UCC)
hosted the 4th Annual Communication Innovation Awards (ACIA)
2014, at Kampala Serena Hotel.
Introduced in 2010, ACIA awards are
a special initiative of UCC, which aim
to promote greater local involvement
in developing innovative products, services, processes and content.
The ACIA 2014 awards, which were
conducted under the theme “ICT Innovation for National Development”,
coincided with the World Telecommunications and Information Society
day, which is commemorated annually
on May 17.
Mr Nyombi Thembo, the Minister
for Information and Communications
Technology (ICT), stressed the need
for localising the innovations so that
they can have a wider reach and usage.
Mr Godfrey Mutabazi, the executive
director of UCC, said there has been a
noticeable growing positive response
from both individuals and organisations participating in ACIA awards.
“This year, we received 281 entries
compared to 159 in 2013 and 54 in
2012,” he said.
Is innovation hacking?
Mr Ivan Lumala, who was a guest
speaker, delivered a keynote speech

on the topic, “Are Innovators hackers?
This taught people what innovators
ought to do.
ICT exhibition
The awards gala was preceded by an
ICT exhibition, which attracted at least
40 exhibitors.
Winners
Beyonic Ltd won the Service Excellence Award for their funds-to-phones
platform, which provides cloud-based
bulk payment management. Beyonic
is the only aggregator offering a bulk
payments platform in multiple countries within East Africa. The solution
allows organisations to quickly move
their projects over while still meeting
stakeholder quality requirements.
The service excellence award aims to
recognise outstanding innovative approaches and processes that eliminate
barriers to ICT inclusion in Uganda.
Barefoot Law won the ICT for Development Award for their Barefoot Law
application, which helps rural communities access legal services. Medical
Concierge Call Centre was runners-up
in this category.
DMA Field Tests got an honourable
mention for their Drug Management
Application (DMA) field tests and connectivity; a free and open-source software that enhances drug inventory and
orders of health facilities. DMA eases
drug access in rural areas.
Also, Breast IT, which detects breast
cancer, got an honourable mention for
their hyphen application, which seeks
to diagnose breast cancer by the help
of a glove named “Hyphen Glove”.
The ICT for Development Award

aims to recognise the extraordinary use
of ICTs to improve the livelihoods of
communities by facilitating Uganda’s
achievement of any of the Millennium
Development Goals; eradication of
poverty and hunger, Universal Primary
Education, promote gender equity
and empower women, reduce child
mortality, improve maternal health,
combat HIV/Aids, malaria and other
diseases, and ensure environmental
sustainability.
For the second year running, The
Pearl Guide (U) Ltd was inscribed on
the Digital Content Award whose aim
is to recognise the outstanding compilation of text, images including video,
or sound into an application or product that enhances the value and use.
The company was recognised for its
Uganda Guide Mobile App, a new intuitive mobile guide to Uganda built
for smart phones.
This guide app takes all the traditional features of a guidebook and
packs them into a small intuitive userfriendly guide application.
Mbale-based Islamic University in
Uganda (IUIU) won the Business Excellence Award for their Academia ERP
system. ERP is an integrated information system for managing the main activities of the university in a centralised

AWARDS SPONSORS
ACIA 2014 awards were sponsored
by Monitor Publications Ltd, MTN
Uganda, Huawei Technologies,
Airtel Uganda and Makerere
University School of Public Health.

and automated way. The project eases
access to information at universities
specifically, at IUIU.
St Mary’s Boarding Secondary
School, Kitende got an honourable
mention for the Business Excellence
Award for their innovation in using ICT
to automate the school core activities. These include SMASK SMS and
e-mailing reminder system, results and
report generation system, SMASK elearning environment, pocket money
management system, digital library
system, and library management system.
Students of Lira Town College and
the school at large scooped the rising stars category of the Young ICT
Innovators Award for their Walk Track
application, which eases movements
for the visually-impaired people.
As for the Vuga Team, the Visionaries category of the Young ICT Innovators Award was theirs for taking. The
Vuga Wheel innovation seeks to foster and encourage creativity in local
manufacturing and fabrication with the
use of simple, smart technology while
recycling electronic waste!
Two unique awards
There were two unique awards; one
by the panel of judges and the other
by all the invited guests. Best IT (in the
ICT for development category) got the
nod of most invited guests, thereby
walking away with the People’s Choice
Award while Barefoot Law scooped
the Judges’ Choice Award.
The writer is the Media Relations
Specialist at the Uganda Communications Commission.

Judge’s perspective

Innovators
or challenge
responders?
By Michael Niyetegeka
editorial@ug.nationmedia.com

F

or the past couple of years,
I have been involved in the
“innovation” space playing
different roles including but not
limited to mentoring, judging,
problem definition and training.
The primary focus of my involvement has been in the Information and Communications
Technology (ICT) domain. One
question that I am struggling with
is whether we are getting innovators or challenge responders.

Whereas there has been a significant increase in the number
of calls for innovations I am not
sure whether I am seeing a corresponding number of innovations.
In the last three years, the quality
of submissions has gone down
from my perspective or it could
be that the good ones are not
excited to submit their innovations to these competitions.
A couple of submissions are
quite shallow right from conceptual level and one is tempted
to think that the submission is
responding to a challenge and
hoping that luck will be on their
side and win the prize.
My observations
No or limited research; a number of submissions are hardly
informed by research and you
almost see “gut” feeling submissions. Innovators desire to respond to challenge and are not
merely excited by developing
solutions or ideas for the sake.
Lack of research denies one the
opportunity to contextualise the
innovation and as such we see
many trying to develop the “facebook” for Africa.
No or limited domain knowledge; it is a tall order to develop
a solution for agriculture or
health if you are not equipped
with domain knowledge. The
result of this is an imaginary solution attempting to address a

challenge that hardly exists or is
pertinent. Innovators will tend to
work with multiple disciplines but
that is not the case from majority
of the submissions. Great innovators will tend to be “one-inch
wide and several feet deep”. The
reverse tends to be true for most
of the submissions.
Hang on Apps; innovations
have become synonymous with
mobile apps. It is common to
hear or read “we will develop a
mobile app and this will be free
to download”. There is an incentive for apps development, they
are easy to develop and deploy
as opposed to systems development. I am getting worried that
developers are being swayed by
mobile apps and hardly investing
time to think about systems.
Concluding thoughts
• Establish appropriate structures to support the process, end
to end, as opposed to focusing
on challenges only.
• We need to find a way of attracting venture capital funders
to our local challenges. This will
spur innovators to pay attention
not only to the awards but also
the potential of attracting funding.
• To the innovators, think beyond the challenge, question is
would you have done this if there
was no call for submissions?
Mr Michael Niyetegeka, an
IT expert, was one of the ACIA
2014 judges.

n a bid to promote more creativity and innovativeness,
especially in the communications sector, government and
other stake holders have been
advised to support, recognise
and appreciate innovators.
Dr Wanjiku Ng’ang’a, the director of innovations at ResilientAfrica Network, says there
is need to develop innovative
capacity and empower people,
especially, those who innovate
ideas so that their ideas can
come to fruition and have a
positive impact on society
She describes innovation as
the process of taking an existing product or idea and repurposing it so as to deliver value;
making something that is better than what was there before
so that it has an impact on the
common citizen.
“An innovation should address a well articulated need,
and the target beneficiaries and
value to be derived should also
be clear. The innovator should
also devise strategies to ensure
that their innovation is readily
taken up, by addressing potential barriers to uptake, as well as
devising competitive business
models to achieve scale. An innovation should attract many
users, be easy to use, as well as

cost effective,” she says.
Dr Wanjiku emphasises the
need to broaden the realm of innovation to other domains and
sectors, since most of the innovations are too ICT centric. This
is critical given the challenges
facing the continent such as the
effects of climate change.
“ICT greatly aids innovation
as it enables design of efficient,
connected systems, but there
is a need to innovate in other
areas outside ICT such as agriculture, health services, and
financial services,” she says.
Dr Wanjiku further advises innovators to not only focus on
the technical aspects of an innovation, but consider the softer
aspects too, such as behaviour
change, which is more often
than not, critical in determining
the successful adoption of an
innovation, be it a product or
a service.
She applauds the efforts of
the Uganda Communications
Commission in recognising innovators through ACIA awards
as a way to spot local talent and
motivate more people to start

SUPPORT NEEDED
There is need by the
commercial banks and
private sector to devise
innovative ways of financing
early stage ideas and
availing capital to young
innovators so they can
further develop their ideas
and turn them into successful
enterprises.

creating local solutions to address local challenges or tap
into local opportunities through
innovation.
“It is a good practice to appreciate and recognise innovators as this inspires more people
to become innovators. However, that process should be
well publicised and pre-event
support given so as to attract
high caliber innovators,” she
advises.
Rankings
In 2012, Uganda was ranked
among the top three countries
with advanced technological and innovation capabilities
in Africa, according to a study
conducted by Martin Prosperity
Institute of the US.
In 2013, Uganda was also
ranked the 89th most innovative
country in the world according
to Global Innovation Index followed by Kenya as the 99th and
Rwanda in the 112th position.
The Global Innovation Index
(GII) is published by Cornell University, based in America and
the World Intellectual Property
Organisation.
Dr Wanjiku clarifies that such
rankings take into consideration the local dynamics of innovation, and also look at local
universities which are key actors
in the innovation ecosystem of
any country.
She notes that many university students are increasingly
showing interest in solving local
problems and this has resulted
in an increase of interesting innovations that are emanating
from the university community.

The Chief Executive officer of MTN, Mr Mazen Mroue (L), hand over the Young ICT
Innovators Award to Lira Town College students for their Walk Track application.
This was at the recent ACIA awards. Such innovators need more support in order
to come up with more development ideas. PHOTO BY MICHAEL KAKUMIRIZI
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Digital migration beckons
ception, particularly in areas
with poor signal strength.
More services: because digital signals use less bandwidth
than analogue signals, digital
TV broadcasting will free up
spectrum for other uses and
services that will ultimately
benefit Ugandans, e.g. wireless
broadband, telephony.
Viewing options: digital migration will enable interactive
video and data services that are
not possible with “analogue”
technology. Broadcasters will
be able to incorporate special
functions to the viewing experience, such as audio description and subtitles for those with
hearing impairments.
Environmental benefits: digital migration will help reduce
on the environmental impact of
broadcast infrastructure by the
ability to use single broadcast
infrastructures with multiple
broadcasters instead of independent parallel networks.
Job creation: The initiative
will allow new business opportunities and more players
in the market, and in turn provide more jobs for Ugandans
in broadcasting and digital
content-generation.

Digital migration is planned to improve quality of TV broadcasting.
FILE PHOTO

Interview. The global deadline to replace

analogue transmission with digital transmission is
set for June 2015. Mr Fred Otunnu, the acting
director for competition and consumer affairs at
Uganda Communications Commission, spoke to
the Communications Journal.
What is digital migration?
Digital broadcasting migration is a process in which broadcasting services offered on the
traditional analog technology
are replaced with digital based
networks over a specific period.
The transition or switch from
analogue television to digital
television is referred to as the
digital migration.
“Your set-topbox should
receive all the
free-to-air and
subscription
channels
being
transmitted in
your locality
by the signal
distributor
in this case,
UBC,”says Mr
Fred Otunnu, the
UCC acting manager
for competition and
consumer affairs.

Why must Uganda undergo
digital migration?
Uganda is a member of the
International Telecommunication Union (ITU), a specialised
United Nations agency that coordinates global use of radio
spectrum and works to improve
telecommunication infrastructure, and assists in the development of technical standards
worldwide.
In 2006, Uganda, like other
members of ITU, became a signatory to a treaty with a resolution that all countries were to
migrate from analogue to digital services within six years from
the conference.

This migration would make
more efficient use of available spectrum for broadcasting, which spectrum is a finite resource globally and in
Uganda.
What are the benefits of digital migration?
Better quality TV: The digital
broadcasting experience, enabled by a Set Top Box (STB)
commonly referred to as a
decoder, connected to your
analogue TV set or viewed via
an Integrated Digital Television (IDTV) or call it a digital TV
set, offers a sharper, brighter
picture quality, with reduced
“ghosting” and interference.
What is more, the audio signal
is much clearer, so you enjoy
improved sound quality as
well.
More choice: Digital signals
take up much less bandwidth
than the analogue signals. That
means we can broadcast up to
10 TV channels in the space currently used to carry one channel
thus giving potential entrants
to broadcasting greater ease
of entry, while viewers will have
many more channels to choose
from with more content.
More access: digital broadcasting will ensure TV viewers
have improved television re-

What is the timetable for
the migration in Uganda?
The process of switching off
the analogue signal in Uganda
is expected to be complete by
end of June 2015. After that, all
TV viewers in Uganda will need
to have a set-top-box (STB)
for every analogue TV or use
a digital TV in order to receive
television services.
Does a viewer have to
change to digital broadcasting?
No, one is forced to change
but TV sets not converted by
the digital migration deadline
will be left blank.
How can I prepare for the
Digital TV migration?
Preparing for the Digital TV
migration is easy and requires
that all current and potential TV
set owners in Uganda acquire
STB to connect to the analogue
TV or purchase a digital television set, which has an inbuilt
digital tuner (Integrated Digital
Television) by June 2015.
Should someone wait until 2015 to switch to digital
TV?
No. If you are in an area that
is currently covered by the digital signal, which is at present a
60km radius of Kampala from
Kololo Hill where a base station
has been installed, all you need
is to purchase a DVB-T2 settop-box that you will connect
to your existing analogue TV.
This set top box will therefore
enable you to receive digital
broadcast on your existing analogue TV using your existing

antenna.
If you do not have an antenna,
you may need to buy one. After
June 2015, broadcasters will
shut down their analogue TV
transmitters and only digital TV
signal will be available thereafter.
When will the analogue signal be switched off?
In Uganda, the official switch
off date for the analogue signal
is set to start from December,
2014 in a phased manner; however, between now and June
2015, analogue and digital will
be broadcast in tandem to ensure that viewers can access
television services, whether or
not they have acquired Settop-boxes.
With the new technology,
will a subscriber pay monthly
subscriptions?
The digital broadcasting
technology supports both freeto-air and subscription-based
or pay TV. You will therefore,
not be required to pay any
monthly subscriptions to access the channels you currently
view. Free-to-air channels will
continue to be watched at no
extra cost. Payment will only
be made if you choose to subscribe to the pay-TV options.
Will I need a satellite dish to
receive digital television?
No, you will not need a satellite dish to receive digital television. The satellite signal, which
requires a satellite dish, is not
the same as the signal used for
digital broadcasting. You may
however need an antenna.
What is the difference between analogue TV and Digital TV?
Analogue and digital television differ in the way the information is carried from the
source to the receiver. In simple terms, in analogue broadcasting the signal is in the form
of a continuous wave, whereas
digital is in the form of discrete
bits of information.
In digital, the signal is encoded and can be compressed
to allow for more channels to

be broadcast. For instance, up
to 10 new standard definition
TV (SDTV) programmes can be
provided in the same frequency
channel as one analogue TV
channel.
What is an Integrated Digital
Television receiver (IDTV)?
This is a television set which
contains all the components
necessary to receive and display digital transmissions.
Integrated digital television
receivers have inbuilt digital TV
tuners and does not require a
set top box to broadcast digital
content.
Consumers should be careful
not to be duped by vendors in
believing that all wide screen
TVs are IDTVs TVs.
What will viewers need to
receive digital TV?
To receive digital TV, one
needs a Ultra High Frequency
(UHF) antenna. Satellite dishes
are not required. In the majority
of cases, existing UHF antennas
currently used to receive analogue TV will be adequate to
receive digital television transmissions as long as they are
maintained in good conditions
and are properly installed.
They work better if installed
on the rooftop where there is
limited obstruction. The aerial
should be oriented in the general direction of the digital TV
transmitter tower. Also note
that there is no such thing as a
digital antenna as unscrupulous
traders may have you believe.
Can I use my DSTV dish to
receive digital transmission?
No. DSTV dish can only receive satellite transmission. You
need a UHF antenna to receive
the digital terrestrial TV transmission.
Will my old DSTV decoder
work with this technology?
Will my existing boosted aerial still work?
Your old MultiChoice decoder will not work with this
new technology because it is
a satellite decoder for satellite
reception.
What you need is a DVB-T2
set-top-box to receive the new
digital TV signal. If you already
have a UHF TV antenna, all you
need is to point it towards the
transmitting site (i.e. Kololo for
the case of those in Kampala).

WHERE CAN A CUSTOMER BUY DIGITAL TV SETS
Digital TVs are not yet
available in the market but
UCC has issued specifications
for IDTVs to guide vendors
and importers. However, if
you already have an existing
analogue TV, you do not
need to buy another TV
specifically for reception
of the new digital signal.
All you need is a set-topbox. UCC will endeavour to
make information available
on its website and other
media channels regarding
outlets which stock such

products in Uganda
once such information
becomes
available.
The following companies
have been approved
by UCC to deal in
Type Approved STBs.
• T r a n s - A f r i c a n
Container Transport Ltd
• Brivid Uganda Ltd
• Syscorp International Ltd
• Widestar Digital (U) Ltd
• Widestar Digital (U) Ltd
• eWorld Technologies Ltd.
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Fighting counterfeit phones

model of the device inside the
pack, this is a clear indication
that it may not be genuine.
In some instances counterfeit phones only have a model
number but no brand name. If
a mobile phone is being sold
without a warranty, it is most
likely a counterfeit phone. This
is because all legitimate manufacturers of mobile phones offer a warranty of at least one
year.

Interview. The number of counterfeit phones

being imported to Uganda is increasing day after
day, which poses a threat to telecommunication
services and a danger to consumers’ health. Mr
Ibrahim Bbossa, the manager consumer affairs,
spoke to the Communications Journal

IMEI IN COUNTERFEIT
MOBILE PHONES

“Counterfeit
phones
usually
have IMEIs,
because
manufacturers
of these
phones try
to make
them look
as genuine
as possible.
Sometimes
they copy
a genuine
IMEI number
and assign
it to their
counterfeit
phones,”says
Mr Ibrahim Bbossa,
the manager
of consumer
affairs at Uganda
Communications
Commission.

What is a counterfeit
phone?
A mobile phone whose International Mobile Equipment
Identity (IMEI) number is not
legitimate according to the
Global System for Mobile Association (GSMA) database of
legitimate IMEIs and a mobile
phone associated with an IMEI
that is genuine but which the
GSMA has not assigned to that
particular mobile phone (Also
known as IMEI cloning).
What does the law say about
counterfeit phones?
The law in Uganda provides,
under Chapter 37 (XXXVII) of
the Penal Code Act (1950) that
anyone dealing in counterfeit
products, unless they can prove
that they took reasonable precautions to ensure that they
were not dealing in counterfeits, commits a misdemeanor
and may be liable to up to two
years in jail.
However the “Anti Counterfeit Bill 2010,” currently before
parliament for debate calls
for a jail term of not less than
seven years and not exceeding
15 years and/or a fine not less
than 10 times the value of the
market price of the genuine
goods for traders found dealing in counterfeits and this applies to phones.
Why should we be concerned

A collection of mobile phones. Counterfeit phones continue to flood the Ugandan market, the
Uganda Communications Commission has set up mechanisms in which mobile subscribers can use
to verify the status of their phones. PHOTO BY FAISWAL KASIRYE

What is an IMEI and how can
I check for it in the phone?
An IMEI number is a 15 digit
code that is assigned to each
mobile phone that is manufactured in accordance with
internationally agreed safety
and quality requirements. It is
sometimes commonly referred
to as the serial number of the
phone.
You can check the phone’s
IMEI
by dialing *#06#. In
most phones, the IMEI is usually printed inside the phone
below the battery. As a rule, the
IMEI of genuine phones does
not contain repetitive numbers,
alphanumerical, decimals, fractions or letters.

about counterfeit phones?
UCC is mandated to protect
consumers of telecommunication services and is therefore
in the process of developing
strategies on how to deal with
the counterfeit phone issue. Users and those dealing in counterfeit phone will be negatively
affected when the eradication
of counterfeit phones starts.
Counterfeit mobile phones
also cause health risks to users
as they are said to emit higher
levels of radiation than is recommended.
Phones with cloned IMEI
make it difficult for law enforce-

How can I confirm that my
phone’s IMEI belongs to a
genuine phone?
You need to send an SMS
containing your phone’s IMEI
number to 8883. You will receive a response that will provide information on the type
of phone to which the IMEI
belongs.
Visit the UCC website at www.
ucc.co.ug were you will find
a link indicating “Verify IMEI
code”. Type the IMEI code
of the phone and your query
will be answered, showing you
more information on the type
of phone to which the code
belongs.

ment agencies to track down
criminals using mobile phones
to commit crimes.
Counterfeit phones affect the
quality of services provided by
mobile service providers e.g.
high incidence of dropped calls
largely due to their inability to
connect seamlessly to the mobile networks.
How can I tell that a phone is
counterfeit?
You can check by crosschecking the IMEI of the phone
which is commonly referred to
as the serial number.
Another way to tell that a

mobile phone may be counterfeit is by reading and knowing
the characteristics and features
of the legitimate phone, for
instance; the price of a counterfeit is usually less than that
of the genuine phone. Counterfeits pass off non-existing
model numbers as authentic
ones.
Check if the phone model is
sold by the official manufacturer. If it does not exist on the
manufacturer’s catalogue or
website, it is a sure sign that
the phone is not genuine. If the
mobile phone packaging does
not match the brand name and

What to consider when
buying a mobile phone
A customer checks a mobile phone
before buying. A consumer should
check for different features before
purchasing a phone.
PHOTO BY DOMINIC BUKENYA

Consumer tip. Before buying a mobile phone, a customer should
critically examine it to ensure that it works well.
By Ibrahim Bbossa
editorial@ug.nationmedia.com

I

f you are buying a mobile handset, there are parameters that a
consumer should put into consideration to get value for his or
her money.
A customer should figure out
how much he or she is to spend on
the phone and think of the phones’
legitimacy and durability.
Considering the usage of the

phone is relevant. How often, by
whom and when the mobile phone
is likely to be used should start to
give one a clue of what exactly they
need. Some mobile phone handsets are offered at a subsidised
price or even free as part of a package. A consumer should make sure
that such phones are real.
Some mobile phones are offered
with a line and therefore maybe
locked to a specific network and
will therefore only work with that

network. In some cases, a small
fee will be required to unlock the
handset so as to enable it work
with other networks. Make sure
that there are no legally binding
issues and understand that this
action may also interfere with the
integrity of the phone.
One should ensure that the
phone is fit for the intended purpose and obtain a warranty in case
it does not perform according to
the expectations.
A warranty or guarantee is assurance that the product or phone for
this matter, will perform according
to expectations. Once issued with
a warranty, a consumer has a right
to redress in the event that the purchased phone does not meet the
agreed expectations.
In order to seek redress, however, the consumer must be able
to demonstrate proof of purchase
by displaying the warranty receipt
or network service agreement.

Check the power storage capacity of the battery for example,
Nickel Metal Hydride, Lithium Ion
and Nickel Cadmium.
Look out for compatibility of
features such as Short Message
Services (SMS), video, camera, Internet/GPRS with the model if so
required. Availability of features
such as vibration, voice recorders,
call records, phone memory, clock,
alarm, calculator, calendar, games
and security locks are common features to have. Note that some features are network dependent.
The phone technology in use
ranges from 2G, 3G, 4G or LTE
technology. The latest technology
used is 4G and LTE technology.
Phone memory, MMS card support
capacity and strong battery are important considerations for heavy
audio or video files.
Find out whether your service
provider supports features that enable access to Multimedia Messag-

ing Service (MMS), which facilitate
the sending and receiving of pictures, videos, and music files.
Also, a customer should consider the size of the handset, keypad, support for a car kit, access to
SMS, support for hearing aids, size
of memory storage, talk time of the
phone under optimum conditions.
In the event that a mobile phone
proves to be defective, a consumer
is advised to ensure that they are
fully conversant with the phones’
features and are not merely failing
to operate the phone out of ignorance, demand a refund, repair or
replacement in the event that they
have only recently purchased the
phone.
The writer is the manager for
consumer affairs at the Uganda
Communications Commission.
CONSUMER COMPENSATION

A consumer may be entitled
to compensation if the phone
purchased is not of the required
quality/description or does not
function according to the terms
specified.

VIII

advertorial journal. FRIDAY, MAY 30, 2014

Daily
Daily Monitor
Monitor
www.monitor.co.ug

www.monitor.co.ug

UCC conducts first
consumer parliament
Platform. Consumer parliament enables

phone subscribers to meet with the service
providers and discuss different issues affecting
the communications sector.
By Yoweri Maganda
ymaganda@ug.nationmedia.com

T

he
communications
agency set up a stakeholders engagement
forum called consumer parliament to enable phone subscribers meet their service providers.
The consumer parliament
provides platform and opportunity to consumers in the communications sector to express

CONSUMERS’ COMPLAINTS
Receiving of unsolicited
messages, undelivered
messages which are charged
are some of the issues that
phone users raised to the
service providers during the
first consumer parliament,
which was organised
by UCC. The Consumer
Parliament will be hosted
annually and a review of
the year’s performance
on quality of service will
be made for deliberation
among stakeholders.

Interview. In November 2011,

UCC signed an agreement with
International Telecommunications
Union to establish a national
Computer Emergency Response
Team (CERT) to protect
consumers of communication
services. in Uganda. Mr Ronald
Bakakimpa, the officer in
charge of the team, spoke to
Communications Journal’s
Joseph Bahingwire.
What is UG CERT?
CERT is an acronym for Computer Emergency Response Team,
a team that is responsible for receiving, reviewing, and responding
to computer security incident reports and activities such as crimes
committed viaInternet.
The CERT services are usually
performed for a defined constituency, in this case, the communications sector or a country at large.
What does CERT do?
CERT has four main roles, which
include monitoring and handling
cyber security incidents occurring
within the communication sector,
providing guidance to providers of
critical information infrastructure to
adopt the best practices in information security and raising awareness
levels of information security in the
communication sector.

their concerns, grievances and
consequently compel service
providers to take appropriate
action.
The first of its kind in Uganda,
the dialogue attracts communication service providers, policy
makers and regulators as well
as consumers to debate issues
that are affecting the sector
from a consumer perspective.
On March 13, UCC organised
the first consumer parliament
in Kampala, under the theme
“Fix our phone rights”, which
basically highlighted issues
related to quality of telecom
companies responding to consumer complaints.
Mr Joseph Kizito, the UCC
consumer affairs specialist,
says the inaugural consumer
parliament, which was also a
commemoration of the World
Consumer Rights day was
graced by the Minister of State
for Information and Communications Technology, Nyombi
Thembo, and was attended
by chief executive officers of
telecom service providers, ICT
ministry officials, representatives of other regulators, UCC
officials, consumer advocacy
organisations and the general
public.
Mr Kizito says during the consumer parliament, consumer
organisations representing

consumers in general, presented a joint petition to the
minister in which they raised
a number of issues currently
affecting consumers in their
usage of communication services.
Such issues include service
transparency, costs of communication services, transparency in promotions, charges
for ringtones, quality of service
and unsolicited messages.
He says the petition formed
the basis of the debate in the
consumer parliament as stakeholders endeavoured to find
ways of addressing the concerns raised.
“Given the dynamic nature of
consumer issues, the consumer
parliament will help us engage
with stakeholders better and
to appreciate issues affecting
consumers and service providers in light of the prevailing environment and challenges and
agree on a way forward. This is
a platform for stakeholders to
have a say on the quality of service and quality of experience
in the communications sector”
he says.
During the consumer parliament, it was observed that
there were information gaps
and a lack of awareness on how
communication services work;
therefore, the need to provide

Mr Joseph Kizito, the UCC consumer affairs specialist.
COURTESY PHOTO

information to consumers was
emphasised. For example, consumers were not familiar with
the complaints handling mechanism at the commission and
was thus noted that a number
of unresolved complaints end
with service providers because
complainants are not aware of
the alternative redress mechanisms to follow.“If and when a
consumer is dissatisfied with
the resolution of their complaint by a service provider,
they should lodge a complaint
with the commission immediately and not wait for the parliament,” Mr Kizito says.

Other strategies
Mr Kizito says a number of
other strategies have been initiated by UCC to improve information available to consumers
in the sector.
The publication of the Quality of Service report is a “name
and shame” strategy to let
consumers know how their service provider is performing in
relation to set targets and in
comparison to their competitors. In a mature market, this
information should inform the
consumer’s decision on which
service provider they would
rather spend their money.

New team fights cybercrime
What are the common computer
security issues?
Any actual or suspected adverse
event in relation to the security of
computer systems or computer
networks. Examples of computer
incidents include activities such as
child pornography, online bullying/
harassment, spamming / phishing,
online prostitution, online blackmail /extortion, copyright infringement, computer hacking, website
defacement, online fraud andonline impersonation.
How do people report incidents
to CERT?
Incidents can be reported to
CERT through an email to incidents@ug-cert.ug, the reporting
page on the CERT website (www.
ug-cert.ug) and telephone: Toll
Free 0800 133 911 or +256 312 339
100 or come to Communications
House 5th Floor on Plot 1 Colville
Street.
For more information you can
follow us on our facebook page
UGCERT and UGCERT on twitter.
Who can report computer secu-

Mr Ronald Bakakimpa, the

officer in charge of CERT at UCC.

rity incidents to CERT?
All consumers of the services of
the communications sector can report security incidents to CERT and
the services are free of charge.
What can be reported to UGCERT?
Illegal activities via Internet such
as cyber hacking, cyber threats,
child pornography and any other

unlawful or unscrupulous manipulators on Internet.

cessed 7 days a week 24 hours a
day.

How safe will a person’s identity
be after reporting to CERT?
We will keep any information
specific to your organisation confidential unless you give us permission to release that information.
We distribute only composite and
sanitised information in our publications.

How will this initiative help in
fighting cybercrime?
CERT acts as a single point of
contact for information dissemination, incident report and handling.
CERT together with different partners handles reported and foreseen
incidents to help protect Internet
services consumers. Cybercrime is
a borderless activity and as such
UCC has partnered with different
stakeholders for knowledge and
experience sharing purposes.

Can CERT recommend other
helpful sources of information
about computer security?
The CERT programme cannot
endorse products or organisations.
However, many of the articles, reports, papers, and podcasts created by our staff, available on the
CERT website contain helpful information and references. New information is constantly being made
available online. We urge the public to regularly visit our website and
follow our social media accounts.
How often can CERT services be
accessed?
The CERT services can be ac-

Who are the partners working
with UCC to implement this programme?
UCC is working with the International Telecommunication Unionto
implement this programme. Other
partners include licensed Internet
service providers in Uganda, the
Ministry of Information Communications and Technology. UCC is
working with other regulators in
East Africa under the East Africa
Communications Organisation to
implement the programme.

